RICE | BUSINESS MBA for Professionals Weekend

Standard Curriculum*

Credit Hours

Fall Year One: MGMW 500 PMBA Launch 15
MGMW 501 Financial Accounting 3.0
MGMW 510 Organizational Behavior 15
MGMW 540 Managerial Economics 15
MGMW 570 Competitive Strategy 15
MGMW 594 Strategic Business Communication | 0.75
MGMW 595 Data Analysis 3.0
MGMW 709 Negotiations 15
Semester Total 14.25
Spring Year One:  MGMW 502 Managerial Accounting 15
MGMW 543 Finance 3.0
MGMW 574 Operations Management 15
MGMW 580 Marketing 3.0
MGMW 596 Strategic Business Communication Il 0.75
MGMW 706 Leadership 15
Semester Total 11.25
Summer: MGMP 789 — Global Field Experience 3.0
MGMW 571 Strategy Formulation and Implementation 15
Semester Total 4.5
Fall Year Two: MGMW 560 Corporate Social Responsibility 0.75
MGMW 798 Strategic Management Simulation 15
Custom Core** 1.5
Elective | 15
Elective Il 15
Elective 111 15
Elective IV 15
Elective V 15
Elective VI 15
Elective VII 15
Semester Credit 14.25
Spring Year Two: MGMW 511 Organizational Change 0.75
Required Lab Experience*** 3.0
Elective VIII 15
Elective IX 15
Elective X 15
Elective XI 15
Semester Credit 9.75

TOTAL CREDITS 54.0

* Curriculum, schedule, course numbers and credit values subject to change

** Custom Core classes include the following (subject to change): MGMT 541: Economic Environment of Business,
MGMT 561: Business Government Relations, MGMT 821: Leading Across Differences

*** Students are required to complete one lab experience in the final semester

Tuition for the MBA for Professionals Weekend Class of 2026 is $129,500. Tuition is expected to rise 3 - 5% for class of 2027. The
program consists of a minimum of 54 credit hours. Students who take a minimum load of 9 credit hours per semester are considered full-
time. This document details the standard curriculum for the program, but pursued credits will vary by semester. The Jones Graduate
School of Business does not charge students on a per credit basis. The Rice University Cashier’s Office bills students $32,375 each semester
for tuition regardless of the number of credits being pursued.

This document was generated by the Office of Academic Programs and Student Experience, Jesse H. Jones Graduate School of Business,
Rice University.



