% RICE|BUSINESS M BA@RICE

ABOUT THE ONLINE MBA

Rice Business is a small school with big ideas. MBA@Rice, our online MBA * 4TH LARGEST CITY
program, brings our tight-knit community and modern business education .
to professionals across the U.S. and around the world. We empower aspiring MOST DIVERSE CITY

leaders with advanced business competencies and personal support to pursue * #4 FORTUNE 500 HEADQUARTERS
bold ideas and solve today's biggest challenges, no matter where you are « TOP 10 HOTTEST CITY FOR STARTUPS

living and working. Learn why you belong here.

DIVERSITY PARTNERS WHAT SETS US APART?

oo, = Global Field Experience » Ongoing Access to Recorded
o o A (included in program) Course Content
'.:,"',;.' &WON 1 « Intimate and Intentionally Small = Instructor-Led Live Classes Via
REACHING ouT = Vibrant Entrepreneurship Ecosystem  Online Platform
I « Smaller Cohorts = Collaborative Course Platform
/S e% to Foster Community
H] = Quarterly Intakes Among Students
= Choose from 20 Electives - Capstone Strategic

= Review Professor Videos Before Class Consulting Experience

MBA RANKINGS
GRADUATE ENTREPRENEURSHIP PROGRAM TOP ONLINE MBA PROGRAM BEST ONLINE MBA PROGRAM
Princeton Review and Entrepreneur Magazine, 2020, 2021 & 2022 Princeton Review, 2022 Poets & Quants, 2022
PROGRAM AVERAGE
JULY 2022 Classes Start Al Priority Deadline Final Deadline

Deadline

AverageGPA....... (Mid 50% GPA Range: 3.17-3.61) cuvu. 34
January 2023 October 14,2022~ November 11,2022 December2,2022

AVErage Age ......coeueeerienireeniennninneesssesssaessenes 36
% WOMEN ....oucvneernerneraensensenssenssesssenssesssnanee 33 April 2023 January 13,2023 February 10,2023 March 3, 2023
% U.S. Underrepresented Minorities ................. 42 July 2023 April 14,2023 May 12,2023 June5,2023
Average Years of Experience...........cocccvueueecnenne 10

October 2023 July 14,2023 August 11,2023 September 1,2023

ONLINEBUSINESS.RICE.EDU
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STUDENTS MUST ATTEND A RICE CORE RESIDENTIAL (3 CREDITS) AND A GLOBAL FIELD EXPERIENCE (1.5 CREDITS). STUDENTS ALSO HAVE THE OPTION TO ATTEND A RICE RESIDENTIAL ELECTIVE TRACK (1.5 CREDITS).
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STUDENTS MUST ATTEND A RICE CORE RESIDENTIAL (3 CREDITS) AND A GLOBAL FIELD EXPERIENCE (1.5 CREDITS). STUDENTS ALSO HAVE THE OPTION TO ATTEND A RICE RESIDENTIAL ELECTIVE TRACK (1.5 CREDITS).
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