
	▪ Global Field Experience            
(included in program) 

	▪ Intimate and Intentionally Small

	▪ Vibrant Entrepreneurship Ecosystem

	▪ Smaller Cohorts

	▪ Quarterly Intakes

	▪ Tailor Your MBA with Electives

	▪ Review Professor Videos Before Class

WHAT SETS US APART?

ONLINEBUSINESS.RICE.EDU

	▪ Ongoing Access to Recorded  
Course Content

	▪ Instructor-Led Live Classes Via  
Online Platform

	▪ Collaborative Course Platform 
to Foster Community                  
Among Students

	▪ Capstone Strategic           
Consulting Experience

DIVERSITY PARTNERS

HOUSTON SPOTLIGHT

• 4TH LARGEST CITY
• MOST DIVERSE CITY
• #4 FORTUNE 500 HEADQUARTERS
• TOP 10 HOTTEST CITY FOR STARTUPS

PROGRAM AVERAGE
JULY 2021

Average GPA .................................................. 3.22

% Women.......................................................... 27

% U.S. Underrepresented Minorities 	����������������� 27

Average Years of Experience................................. 8

#1
Princeton Review and Entrepreneur Magazine, 2020, 2021 & 2022

GRADUATE ENTREPRENEURSHIP PROGRAM

#4
TOP ONLINE MBA PROGRAM

Princeton Review, 2022

#7
BEST ONLINE MBA PROGRAM

Poets & Quants, 2022

MBA RANKINGS

ABOUT THE ONLINE MBA

Rice Business is a small school with big ideas. MBA@Rice, our online MBA 
program, brings our tight-knit community and modern business education 
to professionals across the U.S. and around the world. We empower aspiring 
leaders with advanced business competencies and personal support to pursue 
bold ideas and solve today’s biggest challenges, no matter where you are 
living and working. Learn why you belong here.

MBA@RICE PROGRAM — ROLLING ADMISSIONS

Class Start Date Early Priority 
Deadline Priority Deadline Final Deadline

January 3, 2022 October 15, 2021 November 12, 2021 December 3, 2021

April 4, 2022 January 14, 2022 February 11, 2022 March 4, 2022

October 3, 2022 April 15, 2022 May 13, 2022 June 3, 2022

January 12, 2023 July 15, 2022 August 12, 2022 September 2, 2022



B
U
SI
N
E
SS

.R
IC
E
.E
D
U

M
BA

@
RI

CE
2 

YE
AR

 T
RA

CK
 —

 8
 Q

U
AD

M
ES

TE
RS

3 
YE

AR
 T

RA
CK

 —
 1

2 
Q

U
AD

M
ES

TE
RS

4 
YE

AR
 T

RA
CK

 —
 1

6 
Q

U
AD

M
ES

TE
RS

1 5

2 6
73

84

5

2 6
73

84

5

2 6
73

84

13

10 14
1511

1612

1 91 9
10

11
12

fin
an

ci
al

 ac
co

un
tin

g 
(3

)
da

ta
 an

al
ys

is 
(3

)

co
m

pe
tit

iv
e s

tr
at

eg
y (

1.
5)

or
ga

ni
za

tio
na

l b
eh

av
io

r 
(1

.5
)

st
ra

te
gi

c 
bu

sin
es

s 
co

m
m

un
ic

at
io

ns
 (1

.5
)

m
an

ag
er

ia
l e

co
no

m
ic

s (
1.

5)

m
ar

ke
tin

g 
(3

)

op
er

at
io

ns
 m

an
ag

em
en

t (
1.

5)
m

an
ag

er
ia

l a
cc

ou
nt

in
g 

(1
.5

)

fin
an

ce
 (3

)

bu
sin

es
s-

go
ve

rn
m

en
t  

re
la

tio
ns

 (1
.5

)

st
ra

te
gy

 ii
 (1

.5
)

le
ad

er
sh

ip
 (1

.5
)

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

bu
sin

es
s l

aw
 (1

.5
)

co
rp

or
at

e s
oc

ia
l

re
sp

on
sib

ili
ty

  (
1.

5)
th

e n
ew

 en
te

rp
ri

se
 (1

.5
)

en
te

rp
ri

se
 ac

qu
isi

tio
n 

i (
1.

5)
ca

ps
to

ne
 c

on
su

lt
in

g 
pr

oj
ec

t (
3)

fin
an

ci
al

 ac
co

un
tin

g 
(3

)

co
m

pe
tit

iv
e s

tr
at

eg
y (

1.
5)

or
ga

ni
za

tio
na

l b
eh

av
io

r 
(1

.5
)

da
ta

 an
al

ys
is 

(3
)

st
ra

te
gi

c 
bu

sin
es

s 
co

m
m

un
ic

at
io

ns
 (1

.5
)

m
ar

ke
tin

g 
(3

)

fin
an

ce
 (3

)

le
ad

er
sh

ip
 (1

.5
)

bu
sin

es
s l

aw
 (1

.5
)

el
ec

tiv
e

co
rp

or
at

e s
oc

ia
l

re
sp

on
sib

ili
ty

  (
1.

5)

el
ec

tiv
e

en
te

rp
ri

se
 ac

qu
isi

tio
n 

i (
1.

5)
th

e n
ew

 en
te

rp
ri

se
 (1

.5
)

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

ca
ps

to
ne

 c
on

su
lt

in
g 

pr
oj

ec
t (

3)

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

el
ec

tiv
e

ca
ps

to
ne

 c
on

su
lt

in
g 

pr
oj

ec
t (

3)en
te

rp
ri

se
 ac

qu
isi

tio
n 

i (
1.

5)
th

e n
ew

 en
te

rp
ri

se
 (1

.5
)

el
ec

tiv
e

m
ar

ke
tin

g 
(3

)
st

ra
te

gi
c 

bu
sin

es
s 

co
m

m
un

ic
at

io
ns

 (1
.5

)
m

an
ag

er
ia

l 
ec

on
om

ic
s (

1.
5)

da
ta

 an
al

ys
is 

(3
)

fin
an

ce
 (3

)

bu
sin

es
s l

aw
 (1

.5
)

el
ec

tiv
e

el
ec

tiv
e

co
rp

or
at

e s
oc

ia
l

re
sp

on
sib

ili
ty

  (
1.

5)

ec
on

om
ic

 en
vi

ro
nm

en
t 

of
 b

us
in

es
s (

1.
5)

bu
sin

es
s-

go
ve

rn
m

en
t  

re
la

tio
ns

 (1
.5

)
el

ec
tiv

e

fin
an

ci
al

 ac
co

un
tin

g 
(3

)

co
m

pe
tit

iv
e s

tr
at

eg
y (

1.
5)

or
ga

ni
za

tio
na

l b
eh

av
io

r 
(1

.5
)

st
ud

en
ts

 m
us

t a
tte

nd
 a 

ri
ce

 c
or

e r
es

id
en

tia
l (

3 
cr

ed
its

) a
nd

 a 
gl

ob
al

 fi
el

d 
ex

pe
ri

en
ce

 (1
.5

 c
re

di
ts

). 
st

ud
en

ts
 al

so
 h

av
e t

he
 o

pt
io

n 
to

 at
te

nd
 a 

ri
ce

 r
es

id
en

tia
l e

le
ct

iv
e (

1.
5 

cr
ed

its
).

st
ud

en
ts

 m
us

t a
tte

nd
 a 

ri
ce

 c
or

e r
es

id
en

tia
l (

3 
cr

ed
its

) a
nd

 a 
gl

ob
al

 fi
el

d 
ex

pe
ri

en
ce

 (1
.5

 c
re

di
ts

). 
st

ud
en

ts
 al

so
 h

av
e t

he
 o

pt
io

n 
to

 at
te

nd
 a 

ri
ce

 r
es

id
en

tia
l e

le
ct

iv
e (

1.
5 

cr
ed

its
).

st
ud

en
ts

 m
us

t a
tte

nd
 a 

ri
ce

 c
or

e r
es

id
en

tia
l (

3 
cr

ed
its

) a
nd

 a 
gl

ob
al

 fi
el

d 
ex

pe
ri

en
ce

 (1
.5

 c
re

di
ts

). 
st

ud
en

ts
 m

us
t t

ak
e a

n 
ad

di
tio

na
l e

le
ct

iv
e (

1.
5 

cr
ed

its
) i

n 
qu

ad
m

es
te

rs
 5

-8
. t

hi
s c

an
 b

e a
 r

ic
e r

es
id

en
tia

l e
le

ct
iv

e.

m
an

ag
er

ia
l e

co
no

m
ic

s  
(1

.5
)

st
ra

te
gy

 ii
 (1

.5
)

ec
on

om
ic

 en
vi

ro
nm

en
t 

of
 b

us
in

es
s (

1.
5)

bu
sin

es
s-

go
ve

rn
m

en
t 

re
la

tio
ns

 (1
.5

)

op
er

at
io

ns
 m

an
ag

em
en

t 
(1

.5
)

m
an

ag
er

ia
l a

cc
ou

nt
in

g 
(1

.5
)

le
ad

er
sh

ip
 (1

.5
)

st
ra

te
gy

 ii
 (1

.5
)

ec
on

om
ic

 en
vi

ro
nm

en
t 

of
 b

us
in

es
s (

1.
5)

el
ec

tiv
e

el
ec

tiv
e

op
er

at
io

ns
m

an
ag

em
en

t (
1.

5)
m

an
ag

er
ia

l a
cc

ou
nt

in
g 

(1
.5

)

el
ec

tiv
e


