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LAST UPDATED JAN 2021 
 

JAE (JAEYEON) CHUNG 
 
 

Jesse H. Jones Graduate School of Business, Rice University 
McNair Hall 327, Houston, TX 77005 

Office: +01 713-348-5390 
Email: jc134@rice.edu 

 
EMPLOYMENT 
 
 

Jesse H. Jones Graduate School of Business, Rice University                    July 2018 - present 
Assistant Professor of Marketing   
 
EDUCATION 
 
 

Ph.D., Marketing, Jun 2018   
Columbia Business School, NY, USA 
 
M.Phil., Marketing, Jan 2018   
Columbia Business School, NY, USA 
 

 M.S., Marketing Science, Aug 2011 
 Columbia Business School, New York, NY 

 
B.A., Psychology, Dec 2009 

  University of Michigan, Ann Arbor, MI   
     
 

RESEARCH INTERESTS 
 

• Digital marketing: VR, AR, Instagram, YouTube, Digital news consumption 
• Possessions: ownership, luxury consumption, self-concept 
• Time: windfall time, daylight savings 

 
 

PUBLICATION 
 

• Chung, Jaeyeon, Leonard Lee, Claire Tsai and Donald Lehmann (2021), “How People Use Found 
Time” (conditionally accepted at Journal of Consumer Research) 

• Chung, Jaeyeon, Gita Johar, Yanyan Li, Oded Netzer and Matthew Pearson (2021), “Share My 
Home? The Downstream Consequences of Motivations to Participate in Sharing Economy” 
(accepted at Journal of Consumer Research) 

• Chung, Jaeyeon and Leonard Lee (2019), “To Buy or To Resist? When Upward Social 
Comparison Can Decrease New Product Adoption” Journal of the Association for Consumer 
Research) 
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• Chung, Jaeyeon and Gita Johar (2018), “The Seesaw Self: Possessions, Identity (De)activation, 
and Task Performance” Journal of Marketing Research 
 
 

 

BOOK CHAPTER 
 

• Johar, Gita V., Jaeyeon Chung and Liad Weiss (2019), “Our Identities, Our Selves,” invited 
chapter for Handbook for Research on Identity Theory in Marketing, edited by Mark Forehand 
and Americus Reed 
 

 
WORKING PAPERS 
 

• Jun, Youjung, Jaeyeon Chung, Gita Johar, “The Backfiring Effect of Virtual Reality for High 
Sensation Seeking Consumers” (preparing for a 2nd round review at Journal of Consumer 
Research)  

• Chung, Jaeyeon and Yu Ding, Ajay Kalra, “I Really Know You: How Influencers Can Establish 
Authenticity Using Self-Disclosure” (preparing for a 2nd round review at Journal of Consumer 
Research) 

• Chung, Jaeyeon and Youjung Jun, “Augmented Reality Enhances Self-Brand Connection” 
(preparing for a submission at Journal of Marketing) 
 

 
WORK IN PROGRESS  
 

• Chung, Jaeyeon and Ajay Kalra “How Familial Cues Drives Competence of Service Providers” 
(Four experiments completed) 

• Sonia Kim, Jaeyeon Chung, Gita Johar, “Recommendation System and False Consensus Effect.” 
(Four experiments completed) 

 
 

MEDIA COVERAGE 
 

• “If a burger is meatless, is it really a burger?” Houston Chronicle, Sep 2019 
• “Can shopping like a math whiz make you into one?” Rice Business Wisdom, Jul 2019 

 
 
CONFERENCE PRESENTATIONS 
 

• Chung, Jaeyeon and Yu Ding, Ajay Kalra “Social Media Influencers: Products Endorsement on 
Instagram and Consumers Responses”, working paper, Society for Consumer Psychology (SCP), 
Feb 2020, Huntington Beach, CA, USA 
 

 

https://www.houstonchronicle.com/local/gray-matters/article/If-a-burger-is-meatless-is-it-really-a-burger-14417023.php
https://business.rice.edu/wisdom/peer-reviewed-research/product-identity-activated-related-activity-performance
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• Jaeyeon Chung*, Youjung Jun, “Augmented Reality Enhances Self-Brand Connection” 
competitive paper, Association for Consumer Research (ACR), Oct 2019, Atlanta GA, USA 
 

• Jun, Youjung*, Jaeyeon Chung, Gita Johar, “The Backfiring Effect of Virtual Reality for High 
Sensation Seeking Consumers” competitive paper, Association for Consumer Research (ACR), 
Oct 2019, Atlanta GA, USA 

 
• Jun, Youjung*, Jaeyeon Chung, Gita Johar, “The Backfiring Effect of Virtual Reality for High 

Sensation Seeking Consumers” competitive paper INFORMS Marketing Science, Jun 2019, 
Rome, Italy 
 

• Jaeyeon Chung*, Youjung Jun, “Augmented Reality Enhances Self-Brand Connection” 
competitive paper, INFORMS Marketing Science, Jun 2019, Rome, Italy  

 
• Jaeyeon Chung*, Youjung Jun, “Augmented Reality Enhances Self-Brand Connection” 

competitive paper”, Society for Consumer Psychology (SCP), Feb 2019, Savanna, Georgia, USA 
 

• Jun, Youjung*, Jaeyeon Chung, Gita Johar, “The Backfiring Effect of Virtual Reality for High 
Sensation Seeking Consumers” competitive paper, Society for Consumer Psychology (SCP), Feb 
2019, Savanna, Georgia, USA 
 

• Chung, Jaeyeon*, Gita Johar, Yanyan Li, Oded Netzer and Matthew Pearson, “Share My Home? 
The Downstream Consequences of Motivations to Participate in Sharing Economy,” special 
session, Association for Consumer Research (ACR), Oct 2018, Dallas, TX, USA 
 

• Chung, Jaeyeon, Gita Johar, Yanyan Li*, Oded Netzer and Matthew Pearson, “Share My Home? 
The Downstream Consequences of Motivations to Participate in Sharing Economy,” special 
session, Marketing Science, June 2018, Philadelphia, PA, USA 

 
• Chung, Jaeyeon and Gita Johar*, “News Consumption on Social Media Induces Distinctiveness 

Seeking,” special session, Association for Consumer Research (ACR), Oct 2017, San Diego, CA, 
USA 
 

• Chung, Jaeyeon *, Leonard Lee, Don Lehmann and Claire Tsai “How Consumers Use Found 
Time,” competitive paper, Society for Consumer Psychology (SCP), Feb 2017, San Francisco, 
CA, USA 
 

• Chung, Jaeyeon *, Leonard Lee, Don Lehmann and Claire Tsai “How Consumers Use Found 
Time,” working paper, Society for Judgment and Decision Making (SJDM), Nov 2016, Boston, 
USA 
 

• Chung, Jaeyeon *, Gita Johar, Oded Netzer and Matthew Pearson, “Share My Home? The 
Downstream Consequences of Motivations to Participate in Sharing Economy,’ working paper, 
Association for Consumer Research (ACR), Oct 2016, Berlin, DE 
 

• Chung, Jaeyeon * and Leonard Lee, “How Feelings of Envy and Social Comparison Promote 
Innovation Adoption,” special session, Association for Consumer Research (ACR), Oct 2016, 
Berlin, DE 
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• Chung, Jaeyeon *, Leonard Lee, Don Lehmann and Claire Tsai “How Consumers Use Found 
Time,” competitive paper, Association for Consumer Research (ACR), Oct 2016, Berlin, DE 
 

• Chung, Jaeyeon * and Gita Johar, “The Bounded Self: Effects of Product-Ownership Induced 
Identity Activation on Product (Un)Related Task Performance,” Society for Consumer 
Psychology Boutique conference on Identity and Consumption (SCP-Boutique), July 2016, 
Chicago, USA 
 

• Chung, Jaeyeon *, Leonard Lee, Claire Tsai and Donald Lehmann, “How Consumers Use Found 
Time,” Behavioral Decision Research in Management Conference (BDRM), Jun 2016, Toronto, 
Canada 
 

• Chung, Jaeyeon * and Gita Johar, “The Bounded Self: Effects of Product-Ownership Induced 
Identity Activation on Product (Un)Related Task Performance,” Society for Consumer 
Psychology (SCP), Feb 2016, FL, USA 
 

• Chung, Jaeyeon * and Leonard Lee, “How Feelings of Envy and Social Comparison Promote 
Innovation Adoption,” Society for Consumer Psychology (SCP), Feb 2016, FL, USA 
 

• Chung, Jaeyeon* and Gita Johar, “Possessions Constrain the Self-Concept,” special session 
(session chair), Association for Consumer Research (ACR), Oct 2015, LA, USA 
 

• Chung, Jaeyeon*, Leonard Lee, Claire Tsai and Donald Lehmann, “How Consumers Use Found 
Time,” working paper, Association for Consumer Research (ACR), Oct 2015, LA, USA 
 

• Chung, Jaeyeon*, Claire Tsai, Leonard Lee and Donald Lehmann, “The Concept of Found Time,” 
working paper, Association for Consumer Research (ACR), Oct 2015, LA, USA 
 

• Chung, Jaeyeon* and Leonard Lee, “How Feelings of Envy Promote Innovation Adoption,” 
special session, Association for Consumer Research (ACR), June 2015, Hong Kong, China 
 

• Chung, Jaeyeon* and Gita Johar, “Possessions Constrain the Self-Concept,” special session, 
Association for Psychological Society (APS), May 2015, NY, USA 
 

• Chung, Jaeyeon* and Leonard Lee, “Envy and Innovation Adoption,” working paper, 
Association for Psychological Society (APS), May 2015, NY, USA 
 

• Chung, Jaeyeon* and Leonard Lee, “Envy Increases Psychological Social Distancing and 
Preference for Unique Products,” competitive paper, Society for Consumer Psychology (SCP 
International), June 2015, Vienna, Austria 
 

• Chung, Jaeyeon* and Leonard Lee, “Social Consequences of Envy,” competitive paper, 
Association for Consumer Research, Oct 2014, Baltimore, MD, USA 
 

• Chung, Jaeyeon* and Leonard Lee, “The Consequences of Feeling Envy,” poster presentation 
Association for Psychological Society (APS), May 2014, San Francisco, CA, USA 
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• Chung, Jaeyeon* and Leonard Lee, “The Consequences of Envy: A Socio-Perceptual 
Perspective,” poster presentation, Society for Consumer Psychology (SCP), Feb 2014, Miami, 
FL, USA 
 

• Chung, Jaeyeon* and Donald Lehmann, “How to Make Your Grandma to Exercise,” poster 
presentation, Association for Consumer Research (ACR), Oct 2014, Chicago, IL, USA 

 
 
INVITED TALKS 
 

• Jun, Youjung*, Jaeyeon Chung, Gita Johar, The Backfiring Effect of Virtual Reality for 
High Sensation Seeking Consumers”, competitive paper, Trans-Atlantic Doctoral Conference, 
London Business School, May 2019, London, UK 
 

• Chung, Jaeyeon* and Gita Johar, “The Bounded Self: Effects of Product-Ownership Induced 
Identity Activation on Product (Un)Related Task Performance,” University of Houston Doctoral 
Symposium, April 2016, Houston, TX, USA 

 
• Chung, Jaeyeon* and Gita Johar, “Possessions Constrain the Self-Concept,” competitive paper, 

Trans-Atlantic Doctoral Conference, London Business School, May 2015, London, UK 
 

• Chung, Jaeyeon * and Gita Johar, “Possessions Constrain the Self-Concept,” competitive paper, 
Annual Whitebox Advisors Graduate Student Conference, Yale University, May 2015, New 
Haven, CT, USA 

 
 

 

HONORS AND AWARDS  
 

• James B. Angell Scholar, University of Michigan (March 2010) 
• Psychology Honors, University of Michigan (Dec 2009)  
• Graduation with Distinction, University of Michigan (Dec 2009) 
• University Honors, University of Michigan (Sep 2007 - Dec 2009) 
• Underwood International Students Honors Scholarship, Yonsei University, Korea (June 2008) 
• APS 2014 Research Travel Assistance Award $300 (May 2014) 
• 2014 – 2015 Behavioral Research Lab Fellow Grant $300 (Sep 2014) 
• Luxury Education Foundation (LEF) 2014 Scholarship $12,000 (Dec 2014)  
• Paul and Sandra Montrone Doctoral Fellowship $11,000 (July 2015) 
• Deming Doctoral Fellowship $10,000 (Aug 2015)  
• MVPhD: Columbia Behavioral Lab - Most valuable PhD student award (Oct 2016) 
• Chazen Institute of International Business $10,000 (Aug 2017) 
• Chazen Institute of International Business $10,000 (Sep 2019) 

 
PROFESSIONAL AFFILIATIONS 

   

 
• Journal of Marketing (Reviewer since January 2020) 
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• Journal of Experimental Social Psychology (Reviewer since August 2015) 
• Association for Consumer Research (Reviewer since January 2015) 
• Society for Consumer Psychology (Member) 
• Association for Psychological Science (Member) 

 
TEACHING EXPERIENCES 
 

I am teaching both undergraduate Marketing class and Buyer Behavior MBA class every spring semester.  
• MBA: Buyer Behavior 
• Undergraduate: Marketing  

In the past, I worked as a teaching assistant for the following courses:  
• MBA: Managing Marketing Programs 
• MBA, EMBA: Strategic Consumer Insights    
• MBA: Managing Marketing Programs 
• MBA: Managing Strategic Customers 
• MBA: Strategic Consumer Insights 
• EMBA: Marketing Strategy II 
• MBA: Design & Marketing of Luxury Products 
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